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print design

jetBlue — oneBlue advertisement
The airline jetBlue is one of the youngest and hippest of its kind out there. They pride themselves on their dedicated 
customer service and their various in-flight features, such as XM satellite radio and television channels. I explored the idea of 
connections on multiple levels: connecting to different technologies, connecting flights, and the connections we make in the 
stars.
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print design

XYZ Gallery — Art Battle advertisement
XYZ Gallery is a student-run art venue based in Blacksburg, Virginia. The Art Battle was a one-day competition event that 
took place on Halloween. I designed the ad to be eye-catching and fun with a pop aesthetic in mind. I provided both a color 
version and a black and white version for easier distribution.
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print design

passwd — magazine covers and spreads
Social media is on the rise, and passwd serves as a monthly guide to the latest means of connecting with others on the 
internet. I designed and illustrated the imagery in the magazine to be friendly and fresh, the tone I get from online social 
networking itself.
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web design

Take Your Kids 2 Vote — website
The Take Your Kids 2 Vote campaign encourages parents to teach their children about democracy. I designed the website to 
be family friendly and give democracy an almost magical feel.

Other credits:	 Erik Muendel, art director



web design

GUA Africa US — website
GUA Africa is a UK-based charity that assists families in Kenya and Sudan with educational opportunities. The charity wanted 
to expand to the US and needed a website for their American chapter. With the website, I wanted to focus on the faces of both 
the volunteers and the families while also using an energizing color palette to convey the positive energy of volunteer work.

Other credits:	 Danny Taglienti, art director



web design

Neobella — website
The founder of cosmetics retail startup Neobella described her brand as chic, girly, and “glamor for less”. I designed 
Neobella’s first website to have a modern look while also providing the customer with a pleasant and efficient shopping 
experience.



illustration

Neobella — homepage illustration
Neobella requested illustrations to accompany their website on the landing page. I looked to fashion design sketches for 
inspiration and used the vivid pink to make the lipstick color the focus of the image.

illustration



illustration

passwd — Twitter spread illustration
I drew this illustration for an article on the microblogging service, Twitter. People use Twitter to write quick posts about their 
daily activities, interesting finds, and more. I wanted to illustrate the multiple uses of Twitter with a whimsical depiction of 
people “tweeting”.



illustration

Take Your Kids 2 Vote — Peabody Pollcat character design
The Take Your Kids 2 Vote campaign needed a face that would appeal to children, and provided the concept of Peabody 
Pollcat. I drew him to wear the stripes of the American flag in his shirt and its stars in the markings surrounding his eyes. 



illustration

Josephine Fu — tattoo
A good friend requested a tattoo design that incorporated steampunk elements, depicted Miss Havisham’s broken clock from 
Charles Dicken’s Great Expectations, and would lie behind a shoulder while extending over the shoulder itself. I drew the 
broken pocketwatch being eaten by stylized flames using long, flowing lines to give off an art nouveau feel.



branding

Gordo’s Grille — identity package
Gordo’s Grille was a proposed Mexican sit-down restaurant. The client wanted the brand to convey the type of cuisine while 
distancing itself from even more casual, fast food Mexican food venues. I created the custom handwritten logotype, used 
Gotham for the tagline, and chose the burgundy and dark gold for a more mature color palette. 

Other credits:	 Danny Taglienti, art director; Yun Kim, graphic designer



packaging

Kincheloe — wine packaging
Kincheloe wine comes from Clifton, Virginia, a historically preserved town that dates back to the 1890s. I wanted the design 
brand to reflect the timeless quality of the wine’s origin, and thus created a ring of tick marks to evoke a clock without hands. I 
also sketched two visual landmarks of Clifton to use in the branding: the town’s Baptist church and red caboose. I designed for 
wine bottles, a canned line, and wine charms.

The

 

Kincheloe family

 

brings you a wine as 
timeless as its source, the 

historically preserved town

 

of Clifton, Virginia. It 
radiates  the same charm

 

it had in its founding 
in 1863.



packaging

Blind Tiger — energy drink packaging
Blind Tiger energy drink features both caffeine and alcohol. The name comes from blind tiger gatherings during the 
Prohibition-era: attendants paid a fee to see a caged tiger and would receive complimentary alcohol. I wanted the brand 
to be sophisticated yet mysterious like its inspiration. I focused on stacking a variety of typefaces along with a half-tone, 
screenprinted look for the imagery. The box is the cage for the tigers that peek out of the container’s gripholds.
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